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'Change in the content of Watchdog with undue pressure'
Ritesh Chaudhary, Shobha Chaudhary

The Evolving Role of Advertising Messaging -

From USP driven to being 'Purpose Driven'

Om Shankar Gupta, Servjaeta Verma

Impact of Social Media on Voting behaviour in India
Shobha Chaudhary, Ruchita Sujai Chowdhary

The World of Advertising and Boom in Culture
Vandana Nautoyal, Jitendra Dabral

A Study on Portrayal of Teenagers in Indian Cinema’
Shobha Chaudhary, Ritesh Chaudhary

The Rise of Digital Media: Complex Landscape of
Online Communication

Sagar Kanojia
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