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though the Level of participation typicall

lessens when it comes to the more viol(enz
contact sports. In the field of Games and Sports
in India, women and girls have long been
deprived of participation in games and sports
by direct or indirect social inhibition. In India
the sporting world is still men’s world, Womeh
constitute almost 50 percent of the total
population but in no way equal the male athletes
in number, inspire of the facilities available
being equal for every one either male orfemale’.
More measures need to be taken to increase
andimprove the participation of women and girls
in sports for their better enhancement and
empowerment.

References
1. Swami Vivekanand, Calcutta: Advaita
Ashrama, 1969; 3:214,
2. www.hrw.org/news
3. Journal of Bone and Mineral Research
4. www.wikipedia.com
5. www.google.com
6. www.journals.elsevier.com
7. Journal of the National Cancer
Institute, 1994.
8. www.education.com
9. www.womensportsfoundation.org
10. http://www.icnsportsweb.com
11. The Times of India —, 2013.
12. Competition success, 2012.

aaa

Oct. To Dec, 201
International Journal __»_WMI(’Al_svgg‘;ﬂ,e\r}m‘;ml l 067
12 |
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ABSTRACT

CSR in India has traditionally been seen
as a philanthropic activity and in keeping with
the Indian tradition, it was an activity that was
performed but not deliberated. As result, there
is limited documentation on specific activities
related to this concept. However, what was
clearly evident was that much of this had a
national character encapsulated within it,
whether it was endowing institutions to actively
participating in India’s freedom movement, and
embedded in the idea of trusteeship.

CSR initiatives take organisations beyond
compliance with legislation and leads them to
honour ethical values and respect people,
communities and the natural environment, CSR
is sustainable-involving activities that your
organization can maintain without adversely
affecting your business goals. CSRis about more
than environment responsibility or having a
recycling policy.

Keywords : CSR, Advantages, Challenges,
Institution, National

Introduction:-
The 21* century is characterized by

unprecedented challenges and scope, arising
from LPG, the desire for inclusive development
and the imperatives of change in the climate.
Business in India, which is globally viewed as @
responsible component of the ascendapcy of
India, is poised now to takeona leadership 'role
in the challenges of our times. It is recognized
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the. world over that integr«‘ﬂ;bilities & o
environmental and ethical respon - long
the governance of businesses ensures t}-]e";,'l't
term success, competitiveness and sustf"”a Hhity.
. . he view that
This approach also reaffirms t ' q
businesses are an integral part of soc:et.y, an
have a critical and active role to play in the
sustenance and improvement of healthy
ecosystems, in fostering social inclusiveness
and equity, and in upholding the essentials ?f
ethical practices and good governance. This
also makes business sense as companies with
effective CSR, have image of socially responsible
companies, achieve sustainable growth in their
operations in the long run and their products
and services are preferred by the customers.

“The WBCSD defines CSR as “the
continuing commitment by business to
contribute to development of economy while
improving the quality of life of the workforce
and their families as well as of the community
and society at large.”

CSR in India :-

CSRin India has traditionally been seen
as a philanthropic activity and in keeping with
the Indian tradition, it was an activity that was
performed but not deliberated. As 3 result, there
is limited documentation on specific activities
related to this concept. However, what was
clearly evident was that much of this had j
national character encapsulated within it,
whetherit was endowing institutions to actively
participating in India’s freedom movement and
embedded in the idea of trusteeship.

Object of Study :-

1. To know the types of CSR in India

2. To know the advantages of CSR

3. To know the Challenges of CSRin India
Types of CSR
1. Environmental Responsibility

Environmental sustainability initiativeg
enacted by businesses generally focus on two
main areas: limiting pollution ang reducing
greenhouse gases. As the aWareness of
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nate;?ir:/a;ronmental issue.s grows, bUSi”eSseS
take steps to reduce air, Ia'nd and Water t.
can increase their stanc.hiig 3s good g,
citizens while also benefiting SOCiety 3 2
fFor example, Cisco Systems, 3 Multin, iole,
technology company, has taken a Variety Ofs‘t’ﬂa(
to reduce its carbon footprint, inclug, %
installation of photovoltaic gy, ‘"
production facilities and dEVEIOping platfor,:t
that allow employees to work frop, remms
locations rather than commuting to the ofﬁc:
2. Philanthropic Initiatives ;
Philanthropic initiatives include th
donation of time, money or resources tq Charit,
and organizations at local, Nationg)
international levels. These donations c;, be
directed to a variety of worthy causes including
human rights, national disaster relief, ey,
water and education programs in unde
developed countries, For exam ple, Microsoftcs
founder Bill Gates has donated billions o
dollars to the Bill and Melinda Gates Foundatio,
which supports numerous causes including
education, the eradication of malaria anf
agricultural development. In 2014, Bill Gatss
was the single largest giver in the worlé
donating S 1.5 billion in Microsoft stock o
Bill and Melinda Gates Foundation.
3. Ethical Business Practices _
The primary focus on ethics is to P'Owdf
fair labor Practices for businesses’ emplo/®
3s Well as the employees of their supplier F33;
business Practices for employees include eqté
pay for equal work and living **
COMpensation initiatives. Ethical labor Pre®"

1

s(.:l:;::n Uses fair trade-certified i”gredie;s.
q, Ec(', C0c0_a, vanilla, coffee and bana”
Nomic Responsibility s ]
practiceEsctc;:nOmic responsibility foc:j; thOf
L facilitate the long-term8 ndards
Siness, While ajsg meeting the v
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set for ethical, environmentaland philanthropic
practices. By balancing economic decisions with
their overall effects on society, businesses can
improve their operations while also engaging
in sustainable practices. An example of
economic responsibility is when a company
modifies its manufacturing processes to include
recycled products, which could benefit the
company by potentially lowering the cost of
materials and also benefit society by consuming
fewer resources.

Advantages of Corporate Social Responsibility
1. Satisfied employees.

Employees want to feel proud of the
organization they work for. An employee with a
positive attitude towards the company, is less
likely to look for a job elsewhere. It is also likely
that you will receive more job applications
because people want to work for you. More
choice means a better workforce. Because of
the high positive impact of CSR on employee
wellbeing and motivation, the role of HR in
managing CSR projects is significant.

2. Satisfied customers

Research shows that a strong record of
CSR improves customer’s attitude towards the
company. If a customer likes the company, he or
she will buy more products or services and will
be less willing to change to another brand.

3. Positive PR

CSR provides the opportunity to share
positive stories online and through traditional
media. Companies no longer have to waste
money on expensive advertising campaigns.
Instead they generate free publicity and benefit
from worth of mouth marketing.

4. Costs reduction

Yes, you read this correctly. A CSR
program doesn’t have to cost money. On the
contrary. If conducted properly a company can
reduce costs through CSR.

Companies reduce costs by :
- More efficient staff hire and retention
- Implementing energy savings programs

- Managing potential risks and liabilities

more effectively
Less

advertising

5. More business opportunities

A CSR program requires an open, outside
oriented approach. The business must be in a
constant dialogue with customers, suppliers and
other parties that affect the organization.
Because of continuous interaction with other
parties, your business will be the first to know
about new business opportunities.

6. Long term future for your business

CSRis not something for the short term.
It’s all about achieving long term results and
business continuity. Large business refer to :
“shaping a more sustainable society”
Challenges of CSR
1. Lack of Community Participation in CSR
Activities:

There is a lack of interest of the local
community in participating and contributing to
CSR activities of companies. This is largely
attributable to the fact that there exists little or
no knowledge about. CSR within the local
communities as no serious efforts have been
made to spread awareness about CSR and instill
confidence in the local communities about such
initiatives, situations is further aggravated by a
lack of communication between the company
and the community at the grassroots.

2. Need to Build Local Capacities:

There is a need for capacity building of
the local nongovernmental organizations as
there is serious dearth of trained and efficient
organizations that can effectively contribute to
the ongoing CSR activities initiated by
companies. This seriously compromises scaling
up of CSR initiatives and subsequently limits the
scope of such activities.

3. Lack of Transparency:

Lack of transparency is one of the key
issues brought forth by the survey. There is an
expression by the companies that there exists

investment in traditional

@EEEE]: Interdisciplinary Multilingual Refereed Journal ([l CIEXAI(N)
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DAt o rt of the loca ;itiatives of companies should dep G

fack of transparency on the pa ke eng
implementing agencies as they dO. no thelr
adequate efforts to disclose information © b
programs, audit issues, impact assessmen k 6f
utilization of funds. This reported lac f
transparency negatively impacts the process ol
trust building between companies and loca

communities, which is a key to the success of
any CSR initiative at the local level.

4. Non-availability of Well Organized Non-
governmental Organizations:

It is also reported that there is non
availability of well organized nongovernmental
organizations in remote and rural areas that can
assess and identify real needs of the community
and work along with companies to ensure
successful implementation of CSR activities.
This also builds the case for investing in local
communities by way of building their capacities
to undertake development projects at local
levels.

5. Visibility Factor:

The role of media in highlighting good
cases of successful CSR initiatives is welcomed
as it spreads good stories and sensitizes the
local population about various ongoing CSR
initiatives of companies. This apparentinfluence
of gaining visibility and branding exercise often
leads many nongovernmental organizations to
involve themselves in event-based programs; in
the process, they often miss out on meaningful
grassroots interventions.

6. Narrow Perception towards CSR Initiatives:

Non-governmental Organizations and
Government agencies usually possess 3 narrow
outlook towards the CSR initiatives of
companies, often defining CSR initiatives more
donor-driven than localin approach. As 3 result
they find it hard to decide whether they shoulq
participate in such activit
and long run.

7. Non-availability of Clear csg Guid

There are no clear ¢yt s

guidelines or policy directives to CsR ;

ies at all in medium

elines;
tatutory
Ritiativeg

€ree

Issues:

their business size and profile. In othg, w‘;ﬁ:c‘,
the bigger the company, the bigger j it 4

S.‘
&

program.
8. Lack of Consensus on |mp|e,.nentingQ

There is a lack of consensys aMane.
local agencies regarding CSR projects; This ,:“
of consensus often results in dUp“CBtion c‘_
activities by corporate houses in areas of the;
intervention. This results in a competitjye Spirs
between local implementing agencies Tathe
than building collaborative approaches o
issues. This factor limits company’s abilities t
undertake impact assessment of their initiaty,
from time to time.

Conclusion:

Corporate social responsibility
concerned with treating the stakeholders ofth:
firm ethically or in a responsible manne
“Ethically or responsible” means treating
stakeholders in a manner deemed acceptabt
in civilized societies. Social includes economt
responsibility. Stakeholders exist both within:
firm and outside —the natural environmentis:
stakeholder for exa mple. The wider aim of 062
responsibility is to create higher and hight
standards of living, while preserving th¢
pr‘oﬁtability of the corporation, for peoples bt
within and Outside the corporation. SuCCeSSf":
CSR initiatives take organizations beyo™
;Omphan.:e ‘jvith legislation and leads the"‘é‘

onour ethical values and respect peop;;
e e
STHaniiar e - mvo!vmg activities tdierse\
affect; on Can.malntain without 3 o
'“8VOUrbusmess goals. CSRis about i

th - i
°" environmental responsibility or V"
récycling Policy,
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Selelciclelioiciok

Abstract

The purpose of this paper is to analyze
the impact of public expenditure on economic
development in India during the period 1975 to
2013 making use of annual time series data. This
study includes annual data of public expenditure
and Gross Domestic product (GDP) per capita
as indicator of economic development. In this
study we are using econometrics model multiple
regression analysis. The tool of analysis was the
OLS multiple regression model specified on
perceived causal relationship between
Government expenditure and economic
development. The major objective of this paper
isto analyze the effect of Government spending
on economic development in India. In an attempt
to establish long run relationship between
public expenditure and economic development,
the result reveals that there is a positive
relationship between real GDP as against the
revenue and capital expenditure. Thus the
public expenditure is an important factor for
economic development of a country. There are
various principles and policies made by
government for total public expenditure that
leads to economic development.
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