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Abstract

The purpose of this paper is to analyze the relationship between the tangible and intangible drivers
of value creation and the measyures of traditional financial performance in technology driven
pharmaceutical industry. The study attempts to modify the classic Value Added Intellectual

Pharmaceutical firms in India. Return on Assets (Proﬁtability), Asset Turnover (Productivity)
and Market to Book Valye Ratio (Market valuation) are used as dependent variables.

The results indicate positive and significant relationships between the drivers of value creation
and firm profitability, productivity and market valuation, Human Capital and Innovation Capital

Keywords: Intellectyal Capital, Value Creation Efficiency, Pharmaceutical, Innovation Capital,
Human Capital
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